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THE STATE OF CONSUMER TECHNOLOGY
AND DURABLES

The major trends set to impact 2022

The ‘shapers of tomorrow’ have the information and conviction to make radical changes based
on early signals within markets and consumer behavior. This infographic shares insights and data
points from GfK’s “The State of Consumer Technology and Durables” Report—an in-depth analysis,
with insights from our industry specialists, on the important market shifts set to impact the way
business is done in the consumer technology and durables sector (T&D).
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: The biggest concerns of younger generations
are climate change and environmental
pollution. Their purchase actions are value-
driven and, consequently, they make
purchase decisions based on factors such
as sustainability.

Biggest concerns amongst

Gen Z 2021
FLOURISHING RETAIL
. - 35%
E-commerce became integral to daily life. 171\
An effective strategy is vital and should
focus on providing best-in-class, seamless, . .
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Despite the above, the T&D sector is now
starting to show first signs of deceleration.

4 . Leaders must approach new market conditions
e armed with strategies that are anticipatory

' rather than reactive, and make data-informed
decisions. That includes exploiting the boom
while balancing the challenges.
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Consumers are increasingly opting for high-end
manufacturers known for quality and smart
design. This has resulted in premium brands
experiencing remarkable sales value growth. A
smart premiumization strategy will drive revenue.
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account is the basis for future success.

Social
commerce

RESPONSIBLE
BRAND BUILDING

(0]

=
MU 29%

Brands must draw up coherent, impactful, : of Gen 7 of millennials

sustainable strategies. Therefore, any
price-reducing promotions should be super- :
vised, to ensure they don't damage !
consumers’ perception of product quality : \Q§/
and brand reputation.
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Responsive and forward-thinking business leaders invest in market analytics,
Al tools, and a data-centric approach to predict trends accurately and
shape strategies quickly. Consumer intelligence and market data will give
organizations the advantage they need to dominate industries.
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