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Press Release

Significant increase in EU retail turnover due to
rising prices

High inflation rates cause retail turnover in the EU to rise

again, even though reluctance toward spending remains high

Nuremberg, Germany, June 29, 2023 — The retail sector in the 27 EU
countries was able to significantly increase its turnover again in
2022. Last year, around 2.83 trillion euros flowed into the retail
sector, representing a 6.5 percent increase in turnover. The highest
gains were recorded by the Eastern European countries, all of which
had growth rates of over 9 percent, with Slovakia taking the clear first
place at 23 percent. This is shown by the new study on retail in

Europe, in which GfK examines important key indicators.

While retail turnover in Eastern Europe increased significantly in 2022, the
situation was different in Scandinavia. Finland, for example, recorded a
turnover increase of only 3 percent, while in Sweden retail turnover
actually declined slightly by 1 percent. A more detailed look at fast-moving
consumer goods (FMCG) shows a similar picture for Eastern European
countries — with Slovakia occupying the top rank. Across the EU, the
growth rate of daily consumer products was 6.9 percent, while in Slovakia
turnover for food grew by as much as 38 percent — more than twice the

growth for nonfood sales.

“First the pandemic, then the war on Ukraine — the European retail sector
is experiencing one crisis after another,” explains study lead Philipp
Willroth. “Despite all this, the retail sector recorded a significant increase
in turnover in 2022. This was mainly due to higher consumer prices,
mostly for food and generally in the FMCG segment. However, people in
Europe remain unsettled due to high inflation rates and the war in Ukraine
as well as with the associated economic consequences and tend to be

reluctant to spend their money.”

In the free European retail study, GfK's Geomarketing division examined

the key indicators of the European retail sector for the year 2022. The
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study offers comprehensive trend analyses for numerous European countries, offering a valuable

point of reference for retailers, investors, and project developers.

Additional key results at a glance

Purchasing power: Following almost unchanged purchasing power in 2020 compared with the
previous year and moderate purchasing power growth of 3.9 percent in 2021, net disposable income
in the European Union rose at a much faster rate in 2022. Across the EU, the average per capita

purchasing power was 18,468 euros, which represents a nominal growth of 6.1 percent.

Share of retail turnover in private consumption: Although retail turnover grew significantly in
2022, the retail share of private consumer spending recorded a decline for the first time in years.
Even though the desire for shopping returned, as did more tourists, retail consumption in 2022 was
suppressed primarily by high inflation rates as well as high energy prices. Accordingly, the retail
sector's share of private consumer spending declined by 4.6 percent to 34.2 percent in the 27 EU
countries, when compared to 2021. Hungary, a country particularly affected by inflation and rising
prices, had the largest retail share of consumption at 49 percent, followed by Bulgaria and Croatia at

47 percent each.

Inflation: After inflation in the 27 EU countries reached a record level of 9.2 percent in 2022, it is
forecasted to drop to 6.7 percent in 2023. This, however, will be offset since wages in the countries
of the European Union are expected to rise by 5.9 percent in 2023. Nevertheless, this will still not
fully compensate for the loss of purchasing power due to inflation. Prices will rise particularly
strongly in Hungary at 16.4 percent, but double-digit growth in consumer prices is also expected in

the Czech Republic, Poland, and Slovakia.

Development of inflation by purchasing power product lines: Consumers in regions with low
purchasing power have to save a larger share of their budget for FMCG. While the Swiss special
measures of import taxes led to a very moderate price increase of 4.1 percent for FMCG, consumers
in Romania and Hungary had to cope with price increases as high as 22.8 percent and 37.8 percent,

respectively (January 2022 to April 2023).

Situation of tech retail: The European market for technical consumer goods recorded a 1 percent
decline in sales in 2022. At the same time, promotions and key annual shopping events reached a
new record high. In the first quarter of 2023, there was a decline in sales of entry brands (down 9
percent) and in the mid-priced standard segment (down 3 percent) compared with the first quarter of
2022, while sales of premium brands increased by 5 percent despite the crisis — particularly in some

Eastern European countries.



About the study

For the year 2022, GfK analyzed the following key figures for Europe: Purchasing power, retail
turnover, the retail share of consumers’ total expenditures as well as consumer price trends in 2022
and 2023. Special chapters take a closer look at the development of inflation by purchasing power
product lines and the situation in the retail trade for electrical household appliances and consumer
electronics. GfK's calculations of turnover and purchasing power were carried out in euros and

reflect the values as of the copy deadline of May 2023.

The PDF version of the study is available free of charge in German at http://www.gfk-
geomarketing.de/handel-europa or in English at www.gfk-geomarketing.com/european-retail.
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Additional information

on GfK's regional market data can be found here.

Media contact: Eva Bohm, phone +49 911 395 4440, public.relations@gfk.com

GfK. Growth from Knowledge.

For over 85 years, we have earned the trust of our clients around the world by supporting them in
business-critical decision-making processes around consumers, markets, brands, and media. Our
reliable data and insights, together with advanced Al capabilities, have revolutionized access to real-
time, actionable recommendations that drive marketing, sales and organizational effectiveness of

our clients and partners. That's how we promise and deliver Growth from Knowledge.
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