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The development journey
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We proudly look back on 33 years of RegioGraph — full of features, enhancements and innovations. With more than 40,000
users, RegioGraph is considered one of the leading software options in the field of geomarketing. Since then, a wide range of

analysis tools have supported decision-makers from all industries in the spatial processing of their questions in marketing, sales,
controlling and expansion.
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RegioGraph

Professional software for wide-ranging analyses

Our award-winning geomarketing software gives you powerful
tools for optimizing sales territories, evaluating locations and
analyzing markets directly on digital maps. A user-friendly
interface allows you to import your company data at the click
of a button and then compare it to the included GfK
Purchasing Power data.

The desktop version of RegioGraph is the right choice if you
want to analyze your markets or plan and evaluate your
locations and sales territories using non-standardized criteria
and a broad spectrum of powerful analytic tools.

Key benefits

= easy installation and quick importing

= tutorials and training courses* to get you up and running with the
software

= comprehensive tools for analyzing and planning on digital maps
= numerous visualization options and free formatting of your data

= easy updating of your project data

= exporting in all common formats (PDF, spreadsheets, graphics, etc.)

= expandable with additional countries

= RegioGraph TeamConnect ADD-ON* available for sharing results
online with your team
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Import your company data for new insights

Display your data by dragging & dropping it onto the map. This quickly reveals your customer and site
distribution, turnover performance, sales assignments & product lines.

Customer
classification

@ category A
@ category B
Q category C

www.gfk-regiograph.com | Map created with RegioGraph

N IQ GrK Confidential and proprietary © 2025 Nielsen Consumer LLC. All Rights Reserved. 5



Pinpoint new market potential

RegioGraph includes detailed, up-to-date data on inhabitants, households and purchasing power.
Use these insights to identify new sales opportunities.
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Identify your strong and weak regions

Compare your sales territories based on criteria, such as turnover, customers and
workload. This quickly reveals regional differences and provides the basis for optimizations.
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Analyze your branch network

Optimize your catchment areas according to driving distance, driving time or competitor factors.
This brings clarity and efficiency to your operations.
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Locate your target groups at detailed regional levels

Integrate street segment-level GfK data on end consumers or D&B address data on
business potential to pinpoint your target groups.
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Communicate results with illuminating reports
Create multi-page PDFs that show detailed analyses of locations or territories.

Area assessment for growth opportunities with a growth target of 10%.
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Share results as an interactive map with the RegioGraph TeamConnect add-on
Want your colleagues to have access to your current project from wherever they are?

Use the RegioGraph TeamConnect add-
on to share market analyses and
quarterly evaluations with your come :
colleagues as an interactive map. You e o . ,
determine who has access and what ' “
should be visible. You can perform
subsequent updates with just a few
clicks.

SALESTERRITORIES2 > SALESTERRITORIES > CUSTOMERS

ID 048234 - Rostoc! k

Your team won’t need its own software
and can use a wide range of query tools
directly in the browser. You can
communicate via comments with location
reference. This way, you can be sure
that everyone is on the same page.

NIQ [€3
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Highlights of the new
version: RegioGraph 2025
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Find the right
analysis even
faster.

For each analysis, you'll
receive a tooltip, a sample
Image, and a description with
a sample analysis. This way,
you can quickly find the right
analysis and get a visual
overview.
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Symbol portfolio

Gen.: Relates twa value columns to each ather using a
matrix division (BCG portfolio) and shows the
relationship as symbols.

Ex.: Compare tenitaries according to their sales potential
ratio and shows this with symbals.

Multi-dimensional symbols
Gen.: A symbal shaws up to three varables table
columns) simulttaneoushy by shape, color and size.

Ex_: Shows custamers by industry (square, circle, ...
sales force (red, green, ) and tumover (small, medium, _.
at the same time.

3D grid by value classes
Gen.: Values of a locationarea layer are interpolated to a
uniform grid.

Example: Transfers the sales values from the customers
(zip codes) to a uniform grid.
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Import your address data even without a complete address

This allows the address data to be imported more quickly in a single step. Incomplete addresses are centered in
the postal code area. This allows you to quickly perform your analyses and sales territory planning.

Import

Comect emors
The listed reconds could not be matched when importing.

You can now check these records and manually adjust them, if required. Click a record to receive suggested comections.

After manual comection:

Try again

lgnore record

Unmatched records from data source

Try without tolerance limitation

Comect format emors:

Assign 0 as value

Assign empty value

Save emors to file

P ey strect ~ & v
}—m Taunusstein 65232 | Taunusstein
70072 | Stuttgart 70072 | Stuttgart

54568  Gerolstein

54568 | Gerolstein

35340  Haldensleben

35340 | Haldenslebery

58675  Hemer 58675  |Hemer

33034 Brakel 33034 | Brakel

10553 Bedin Bausselstr. 44 N bis Q 10553 | Berin

86316 Friedberg Doctor B. Hubmeyr Str. 6 86316 | Friedberg

BE361 | Kaufering Hegauerstr. 2 BESE1 | Kaufering
Hamburg Reinbeker Redder 283 Hamburg

51647 | Gummersbach Schillerstralie3/Sonnenweg 1 | 51647 | Gummersbac

63076  Offenbach beim Rhein | Strahlenbergerstr. 110 63076 |Offenbach be

18546 | Sassnitz Strale des Alters 10 18546 | Sassnitz

Available addresses

Taunusstein
65207 Hafheim am Taunus
83278 Traunstein
83362 Traunstein
65812 Bad Soden am Taunus
65835 Liederbach am Taunus

nnArn T a Caio ol

2ZRaum Schnitt Friseur & Make Up
Aamihlweg 1

Aarstralie

Aarstralie 15

Aarstralie 203

Aarstralie

[ J——

Pasition selected location at the address 65232 Taunusstein, 2Raum Schnitt Friseur

Make Up

“
&
&
>
k2
7

feimerStralte

B2g 5

Botnang

/l (S
(S LEEGHE:
S B,
/| &
N
@

e %0
Lemberg-Fohrich \ ./ Bi
9 ir
Feuerbach ~ % &
o5 GHSStra[_; )
B295 B2 N 8,
( Z
Hohe Warte T %
] ‘ < ags
A {
\ ‘
\ ~
Q. " ~ |
5 1 7o |
%" An der Burg A =
sl g e
& Stuttgart-Nord [ ¥ /#
@) ¥ @
& : £/
$ N s’
& 1 72
Am Bismarckturm /
1)) /9
Lenzhalde Heilbronner Strafie
NS Europavier}el;
X z ) :« Y 4
" Relenberg >/ 7/
(& =Sk . Kerner
%b s efdwe {
& # TG
_»Qq‘ ¥
0 / g : ~
« Holdedinplatz = Stuttga <
4 \ 2 /
7 % \ . ;
(&7 / © ) o .
> {c Neue Vorstadt Diemer
re ‘ Qaa\x’év’e ‘ /
" 4 | {0 "
Kraheri\_NaId : ISR\ Rathaus
‘ f Bebelstrakte
1| A {
) SR =3 (>
/ Stuttgart-West Rotebiihl ™ Heusteigviertel
Q) cu

\ o\
N ?“o\e PRy S

NIQ [€i

14



Automatically create any number of counting columns

RegioGraph automatically creates count columns for characteristics.
This saves you time in the table and with links, as you no longer have to enter formulas.

Create count columns ? >
target group (G) Selected layers: customers
physician Atributes column target group (G) e
dealer Attributes Characteristics Count +
logistics [+ physician 327
deal [ dealer 286
ea_ e_r 17 pharmacy 222
logistics [ logistics 100
pharmacy
physician
dealer \ | e
logistics Ew Coium... B Create "Cthers" column
' Delete Column name template: Mumber of #
sort "
Show / hide...
Column order...
. Mumber of Mumber of MNumber of Others
Fill target group (G) #  physician (H) pharmacy (I) | © )
physician 1 0 0
Adjust column width dealer 0 0 1
Find duplicates logistics 0 0 1
dealer 0 0 1
Create count columns
logistics 0 0 1
pharmacy 0 1 0
physician 1 0 0
dealer 0 0 1
logistics 0 ] 1
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Key new features

Version 2025

Optimized overview of analysis
A tooltip, sample image, and descriptive text with a sample analysis
are provided for each analysis.

Simplified data import

The import dialog has been simplified, and importing address data
without a complete address is now possible. Incomplete addresses
are centered in the postal code area.

Automatic creation of any number of count columns
Automatic creation of count columns for attributes in the table and
for links in RegioGraph saves time, as formulas no longer need to
be entered.

Optimized upload process in RegioGraph TeamConnect

Export of document folders

Version 2024

Find duplicates

After importing data, the "Find duplicates"” function can be used to
search any columns for duplicates in order to check and delete
them if necessary.

Calculate multiple nearest locations

Starting with the new version, users can calculate the distances and
drive times for up to three nearest locations. This allows them to
see which replacement location can take over the supply if the
nearest location fails and how this will increase travel distances.

Improved calculation of drive-time zones

In RegioGraph 2024, drive-time zones limited by territories can also
be displayed and calculated for field staff who live outside their
territory.

New design options when creating documents
Layout objects such as headings and legends can now be aligned
to a grid or to other layout objects.

RegioGraph TeamConnect improvements
New comparison options, guided tour, simplified user rights
assignment, bookmarks, location of comments

NIQ [€i
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Select the software version that’s right for you
Learn more about the applications of the software versions in a short video: www.gfk-regiograph.com/comparison.

RegioGraph Analysis

offers the fundamental tools necessary for
analyzing your customers, turnover and potential.

Basic version:

= easy data import by postal codes (geocoding)

= updating of data

= diverse market analyses (ABC, customer density,
portfolio, charts, score, index, etc.) and customizable
formatting

= NEW: detect duplicates, calculate nearest locations,
improved calculation of drive-time zones, new design
options when creating documents

= results exportable as a PDF, MS Excel file, image,
etc.

Go to pricing...

RegioGraph Planning

includes intelligent tools for sales territory
planning and optimization as well as
street-level customer analyses.

In addition to all contents of Analysis:

= easy data import by address (geocoding)

= professional sales territory optimization tools

= planning view with dashboard interface,
including map, charts and a table

= NEW: calculation of nearest locations based
on road distances

= calculation of workload

= calculation of catchment areas

= detailed reporting

Go to pricing...

Would you like to find out more? Please contact us directly.

RegioGraph Strategy

provides powerful tools for detailed location
evaluations based on potential and
competitor influences.

In addition to all contents of Planning:

= street segment-level analyses e.g.

competition, prospective customers

= location evaluation and planning with
consideration of competitors

= detailed reporting for micro-data in data
analysis mode

= NEW: consideration of driving ranges and
upper value limits in location planning

= optional integration of detailed data on end
consumers and business potential possible

Go to pricing...

Add-on RegioGraph
TeamConnect

allows you to share results online with your team
for current insights into your planning.

RegioGraph Analysis, Planning, or
Strategy required for project creation

easy uploading of project results to your
company’s own web server

incl. 10 viewers with browser-based access to
shared projects from various end devices
(extension for additional viewers possible)

assign access rights for selected viewers
presentation of diverse market analyses and sales
structures on the interactive map

overview of all data in an overall table

with search, filter, and sort functions

Go to pricing...

with data from with maps from

dunSb’I_aradsl{r.eet %%Tomé
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https://shop.gfk-geomarketing.de/en/regiograph/regiograph-analysis.html
https://shop.gfk-geomarketing.de/en/regiograph/regiograph-planning.html
https://shop.gfk-geomarketing.de/en/regiograph/regiograph-strategy.html
https://shop.gfk-geomarketing.de/en/regiograph-teamconnect.html
https://shop.gfk-geomarketing.de/en/contacts

Key facts RegioGraph

usability.for businessusers

qguick start thanks to GfK training courses

[

free customer hotline &

NIQ (€4
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What our customers say

99

We've been using RegioGraph for 26 years.
The visualization of sales territories and the
identification of potential using so-called
"heat maps" have raised the planning of our
future territories to a new level and have a
very high level of acceptance in our sales
department. RegioGraph is therefore an
important part of the planning activities for
our sales structure.

Martin Puhra
Teamlead Territory Planning E3,
Hilti Deutschland AG

99

With RegioGraph, we convince our
customers and colleagues with clear and
professional visualizations on maps. The
software enables us to identify and
communicate sometimes confusing
correlations between data in an
understandable way and with little effort.

Matthias Schafer
Project Manager Logistics, MAZMAIL GmbH

MAZMAIL

NIQ [€i

19



We work with market leading companies
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Contact us at
any time.

Your Geomarketing team
www.gfk.com/geomarketing

T +49 911 395 2600
geomarketing.gfk@smb.nielsenig.com

More about our solutions:

Product catalog Webshop

21


http://www.gfk.com/geomarketing
mailto:geomarketing.gfk@smb.nielseniq.com
http://www.gfk-geomarketing.com/catalog
https://shop.gfk-geomarketing.de/en/
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