NextGen Tech

How can the latest innovations
revolutionize your channel
business?

Tatjana Wismeth

Head of Distribution & Supply Chain Intelligence

Channel Summit Monaco | May 2024
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GfK & NIQ

Together we raise the bar

The combination of GfK & NIQ, is creating the
world’s largest market and consumer
intelligence provider.

With unparalleled global reach, measurement
capabilities, and innovative technology,
Nielsen IQ and GfK together offer the most
complete and clear view of consumer buying
behavior and tech & durables market tracking.

Our combination is an exciting step for the
future of our industry, but we are even more
excited about the value it will bring to our
brand, retail and distribution partners.

Over 100 years of
supporting the
industry with
leading market
measurements

Over 35,000 expert
employees, all focused
on their commitment
to helping clients
achieve success

We provide
unrivaled Global
coverage, present
in >100 Countries,
representing 95%
of the World’'s GDP

Supporting over
30,000+ clients
across FMCQG,
Tech & Durables

Industries

© GfK



Consumer Distribution &

and shopper Point-of-Sale

intelligence Intelligence
Target your most Discover your Know what is
valuable segments target customers selling, where,

to improve brand to understand when, and at
strength, optimize how they think, what price, based
your marketing, act and buy. on robust point

and drive ROI. of sale data.

».
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Platform extracting signal from the noise
augmented by GfK Customer Success team.

Sales
Effectiveness

Boost your sales
efficiency and
secure your
business success
with actionable
insights.

consult

Envision.
Strategize.
Build.




What does innovation look like in T&D industry?
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Business model

Convenience

Performance and connectivity

User-centered design

Sustainability

Health, hygiene and wellbeing

External market
factors

Consumer
pull/needs

Macro and

legislatively
enforced

Manufacturer
push/margin
drive

GFK

Brand and industry
Influencing horizontals

Artificial
intelligence
and software

Brand
strength and

imagery

Source: Conceptualized by market experts of Global Strategic Insights Team @GfK. This is conceptualized by looking at some of the key categories across all key TCG and H&L sectors. How is it different from trends and themes: There will certainly be some
level of overlap as some trend manifest as drivers innovation. But innovation is at a more basic level at an execution or implementation level versus a trend which is more broad

May 2024 Global Strategic Insights - Innovation in Consumer Tech & Durables
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Consumers demand a seamless shopping experience

Business model
/_\.\ Prices & Promotions .

Convenience

. Stock Availability ‘

Can Touch the
Product (27%)

Free Delivery
(36%)

Fast Delivery Knowledgeable

Detailed Product
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(40%) Information Staff (22%)
‘ Ease of Finding &
Comparing Products
Online Exclusive Common Reasons Offline Exclusive

13/05/2024 Source: gfknewron Consumer; What are the main reasons you decided to buy from that retailer? Period : 2023 © GfK 6



Rise of new expectations
Services that go beyond traditional retail

13/05/2024
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Business model
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Online Exclusive Offline Exclusive

Source: gfknewron Consumer; What are the main reasons you decided to buy from that retailer? | Period : 2023 |Ecosystem includes additional services like finance support,
installation, rewards or loyalty offers and after sales support © GfK



Convenience

May 2024



Home Appliances market has seen multiple major pushes of smart appliances CFK
Resulting in every fourth dollar spent on connected appliances

Global (ex. North America) | Home Appliances (MDA/SDA) | Share % and growth rate +/-% of smart appliances

Upgrading

‘ Smart grows (+3%)
25%
24% 24%

11%

Market share of Brand 20%

smart appliances pUSh 19%
17%

3%
14%

Initial
product
launches 8%
...despite weak
f total market (-1%)
4%
I
2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 { —Q
“Smart g o)
“Connectivity” “Smart” COVID-19 push & Al” -

Source: GfK Market Intelligence | Sales Tracking, International Coverage (ex. North America)
May 2024 Global Strategic Insights - Innovation in Consumer Tech & Durables © GfK 9



Performance &
Connectivity

May 2024




The focus on quality emerges in growth pockets

]
47% agree

“| prefer to own fewer but
higher quality items

#9 life attitude, T2 ranks from
2021, 14 from 2019

#5 in China, T1 rank

13/05/2024
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Business model

Premium Brands

Performance and connectivity

Health, hygiene and wellbeing

User-centered design

© GfK
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How innovations drive ASPs: Routers and Wireless Mesh in Germany

With the introduction of (PBX) routers supporting Mesh, ASPs started to increase steadily.
But not only revenue and ASPs, also units demand was driven by new Mesh technology.
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Source: GfK Market Intelligence; Retail Markets in Germany; Units, ASP and Revenue for PBX Routers and Routers in Germany
May 2024 Global Strategic Insights - Innovation in Consumer Tech & Durables © GfK 12



User Centric

Design
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Design is important for a significant amount of consumers!

Of smartphone consumers
have decided for their final
product because of the
appearance in 2023.

Rank #3

Survey Question:

Which of these product design
aspects were most important to
your final choice?

gfknewronConsumer | Mobilephones | International Coverage | 2023
May 2024 Global Strategic Insights - Innovation in Consumer Tech & Durables © GfK 14



Foldables are gaining importance, driven by Asia CFK
Estimation is that this will further evolve also in other regions.

Share of foldables in Share of Regions in
USD NSP % USD NSP Region in USD NSP% foldable in USD NSP%
- 2.137 _
] 1.935 5% | 8% @
i - 3%
1,583 4% ] S o
i ® <%
1.341 1.338 | @ weu
- @ cceincics
i © Mea
| 2% i 4% LATAM
i ® @ oeveoreD Asia
i 3% @ 3% @ :VERGING ASIA wo China
7 — Sales Value USD NSP% | Chi
— Price USD NSP o O
i 1% rice 2%
O%/
/ T T T Jan-Dec 23
2019 2020 2021 2022 2023 Jan-Sep 23

GfK Panelmarket, Smart-/Mobilphone incl Phablets, International Coverage excl North America
May 2024 Global Strategic Insights - Innovation in Consumer Tech & Durables © GfK 15
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For 2024, sustainability is expected to grow
in relevance, as economic security rises.

Protecting the environment as a personal value

It is a growing personal value since 2015, but “economic
security first” has been a priority in 2023

Survey data

Assumption based on
______ leading indicators #16 2024
21,
s
2023
#25
2015
% Consumers feeling e 37% 39% 34%

worse off - YoY

Source: GfK Consumer Life Global 2023 and previous years, C1 (global = 18 countries), ranks out of 57 personal values

NIQ Consumer Outlook 2024, Global
Q: Compared to a year ago, is your household better off or worse off financially
Global Strategic Insights - Innovation in Consumer Tech & Durables




Products with multiple eco-claims achieve higher price points
Eco-claims support premium price ranges

Price development | Eco-claim features EU4 12023

Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec
1.000
900 —— /
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Sustainability has reached maturity
't is no longer a question of IF or WHEN but only a question on HOW

By 2030, 50% of global population will be eco-active!

15%

2019 2020 2025 2030

Source: WCWD 2020 EU-10 ; GfK Market Intelligence:Sales tracking (GfK estimation) © GfK 19
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Example France: Refurbished market outpacing the new handset
market!

D New
Refurb

&N Units

- Turnover in EUR NSP

Panelmarket

© GfK 21



Health, Hygiene & ~
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Leading EU economies will face an elderly society more intensively
It’s offering opportunities in both B2C & B2B for technology

Deutschland

600 400 200 0 O 200 400 600
Manner (Tsd.) Frauen (Tsd.)

81,3 Mill.

Source: Eurostat, European Commission, 2019
GTDC Summit EMEA | GfK Presentation: | Tatjana Wismeth

7/26/2022 © GfK 23



Categories offering health benefits performed better than total TCG market
Health had a spotlight during COVID followed by market saturation and is slowly back to growth

£l @ 0 1

May 2024

Personal Diagnostics
-3%

Lenses & Care Solutions
+5%

Core Wearables
+5%

Health Appliances
+3%

Baby Health & Safety
-15%

Health Categories in TCG, Optics, Babycare
!
1

51.7 Bil. $
(+4.1%)

Total sales value USD
and growth
% FY 2023

Tech & Durables

Total Sales Value
and Value Growth %

In Jan-Dec 2023

813 Bil $
(-2.9%)

Source: Market Intelligence Sales Tracking Period: 2022-2023 Personal Diagnostics: Blood Pressure Monitor, Digital Thermometers,Personal Scales, Nebulizers Lenses & Care solutions: Contact Lenses,
Spectacle Lenses, Eyedrop Care Drops Core Wearables: Smartwatches, Wrist Sport Computer, Health & Fitness Tracker Health Appliances: Light Therapy, Food Preparation: Liquidisers, Juicers/Pressors,
Hypoglecemic Rice Cooker, Hot Air Fryers, Water Filters, Air Treatment Baby Health & Safety: Baby Monitors
Global Strategic Insights - Innovation in Consumer Tech & Durables
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Eye-opening statistics reveal the hidden truth
The older you get, the more likely you are to have a disability

Source: Eurostat, European Commission, 2019

7/26/2022
126/ GTDC Summit EMEA | GfK Presentation: | Tatjana Wismeth

© GfK 25



Technology is needed to overcome
the biggest challenges our society
Is facing.
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Will automation make our jobs obsolete?
How Al can Revolutionize Business Operations and Drive Transformation

Human vs Al: Can
ChatGPT outsmarta . 3

CMO? 2
GfK’s CMO, Gonzalo Garcia Villanueva, goes head-to-
head against the latest craze in Al, ChatGPT, to debate \ \

N

the latest trends and how marketing leaders should pivot
based on them. Can robots really take over our jobs?

May 13, 2024 GTDC Summit EMEA | GfK Presentation: | Tatjana Wismeth




Limitations
Al offers great potential in various ways, but there are still boundaries

Impulses

Legislation &
Data security

© GfK 30
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Al and Machine Learning: Why are these technologies so é% GFK
important within the retail landscape? o

“Generative Al is here, and executives expect it to have an enormous impact on
business, but most say they are unprepared for immediate adoption.”

Potential benefits of Al

How big is the market for

m Increase of profits and optimization of processes, for example by providing
support for smart staffing, management of inventory and optimization of product
offerings.

2 g

m Al enables further success for sustainability initiatives. Being used for forecasting,
Al can improve inventory planning and thus reduce waste.

m  Enriched customer experiences with improved personalization or
recommendations and better loyalty programs.

T Support to create actionable insights. This might be done by creating demand
forecasts, optimizing pricing strategies or tackling supply chain issues by
integrating Al.

Here's how artificial intelligence can benefit the retail sector | World Economic Forum (weforum.org); Amid Uncertainty, Al Gives Retailers a Path to Resilience (bcg.com); KPMG

Generative Al Survey
May-24 GfK Retail (R)evolution 2023 © GfK 32




Unlocking the future: How Data-Centricity is driving
innovation and progress

Know: React: Predict:

+30% 47% 20x

> data-driven businesses outperformers more likely to acquwe
are growing at an reprioritize 47% more new customers if you're a
average of more than frequently data driven business

30% annually ~ McKinsey ~ McKinsey

~ Forrester

May 13, 2024 ! | ! ! ) ) : newron




Revolutionizing Market Insights: How GfK is using Al to reach new heights

How gfknewron provides market insights & recommendations for your business in one go

B Online, always-on platform

Global summary

M Providing insights on your finger tips
B Extracting signals from noise
B Giving recommendations

B Allowing simulations

Request your live demo now!

May 13, 2024 GTDC Summit EMEA | GfK Presentation: | Tatjana Wismeth © GfK 34



GfK provides insights on your fingertips

gfknewron - Al-enabled online tool for extract the signals from the noise

L S
newron 1:4

newron Predict

newron Market

What and where?

Market size & share

Segment and channel performance
Global summary

35 gfknewron - shape what happens next

What's next?

Al-powered recommendations
Promotion planning and forecasting
Revenue Premium guidance

newron Consumer

Who and why?

Shopper profiles

Brand funnel & perceptions
Retailer traffic & perceptions

GFK

Coming soon
for
sell-through!

© GfK 35
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Thank you very
much!

In case of any questions or
comments, please contact me:

Tatjana Wismeth
Head of Distribution & Supply Chain Intelligence
Tatjana.wismeth@gfk.com

Channel Summit Monaco | May 2024
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