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Health and Wellbeing – a perpetual societal topic

COVID-19 has made health & wellness top of mind for 

many, but consumers’ increasing focus on, and growing 

drive to take control of, their wellbeing well predates the 

outbreak. 

People focus on their health for various reasons: either 

they feel compelled to do so because they suffer from one 

or more health challenges, or they focus on their health 

because they choose a healthy or mindful lifestyle.

Whatever the original driver may be, they all have one 

thing in common: the need for doing something good for 

oneself.
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Health & Wellbeing – what is it about? 

What do you get?

The report explores opportunities for products 

and services as people face near- and longterm

health issues and pursuit different health 

approaches: staying physically fit & healthy, 

mental health & balance & staying safe. It will 

help to lay the foundation for a successful brand 

and effective communication strategy.

Health & Wellbeing – what is it about?

Get a holistic picture of the health & wellbeing 
trend in general and gain an understanding why 
this topic is more important today than ever 
before based on our longstanding GfK Consumer 
Life study. Learn about health challenges and 
motives why consumers are concerned about 
their health and what it means for the market.
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Find detailed descriptions of the Health & 
Wellbeing trend in the DACH region

Health & Wellbeing

− The report covers mainly data from the 
DACH region, but also global trends.

− Data source: mainly GfK Consumer Life 
2021 and supplementary information 
from secondary sources

− 20 pages (English)

− Investment: CHF 3’850.-
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Your Consumer Life Experts
Contact us – we look forward to hearing from you

Dr. Anja Reimer

Consumer Intelligence

Switzerland

+41 41 632 94 71

anja.reimer@gfk.com

Petra Süptitz

Director Consumer 

Intelligence

+49 911 395 30 82

petra.sueptitz@gfk.com


