, Press Release
N IQ Grl( 2024/5/9

2024FR=--IEVIQYavIN- M Y RIAE (BIER) DTEA
-NIQ Japanh'&#DABEL R— M58 [CHFERE-

BNHIEICRER, EHEIREDOA—N—. IEFI-VOERCEOTHENR
HRS0NE _EDNEDFI—> D BE RN TIEETESLR— MeFTULELE.

- ErIQay/(— LY RFRBLR— NI EVIROELW)/\F—>, BBE. 1TEN(CBE I 5B DT, B5UIC
BREINEEORIIN VR BINFTEFI-2ONTA—NDA, IIAT1ZBET 2DICIEIIEEFT

B B en

A=h— >3y)(— I\FEREE

HREBDZFYRI ) UAN= =Ty N A== =Ty, TAZANIDRARY AVEZ N=YFITTEFE,
ASTA>2avT | ’ST433FIL R =R (IR \FE)E)
AFPRIVEEICEOTEBDFT

> BUIEDITENE/NEFI—FIAD RS N-22ENICHIN-

« Fr)LLnBFRE

« FryilanfEisaE

« THERRZFrFIL
 [ESOBESRE (X1 Y7)
- BERGEAORBZHER

« FLLEEHOFI A

o 2AvN—BHEEFrRIL-INTTFI—>
(CLBIEL

« BRIROMECHI2EMHEREE

« BFOV-DOEBANDORELIEE

. ARROMA - FHECBHBEE.
SEHE T AT BRIG.
TOE—S A RE. (R

« BEHFT-LALOAA A ST DL
TOE—S 3> RE. AR, RIS
HFdU—A IRV OEBE. © BFI-2023y/(—EBIEL
SRR S B 04774

« FBRNEFI-2OAN? - II474
« FBFI-203ay/-LDOBF
« BF1-20NTA-VA, [EH

MERFZEE | PDFI7AILEEROAFY TS ayLi— bk
* IREEDSE(FREB(CRDFET,
*x B, CMREBEEICLHOTERZOTHRIEEIEE.

© GfK 2024



NIQ

> SOhE LTSRN

577 AUN JET/T*‘F?* h
5 J4UE> 1UR
zﬂjejJ:lll R SUAR=IL RL=3F
X G a7
&4 54
* AVRRIT  RRFA
BE[E
Y o
FI—Ow/¢ sk &3 -0/
eIV IV RR=7 NYIRT> R 7IVUN
AR ISR o= D934F =PI
JI5>R F—Z N7 FUs v TIHYT ety
R1Y IIT— I\AU— F1J il
A5>4 29T—F> oarFr IW—xZ7 P52 S
AL FIX-9 az>r R=32R Yrsrsey
197 N IZNZT7
AE— wILET She7
Z0NF7 YR7=7
AORZT

Snapshots of Shopper Trends Report
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Channel Dynamics rivate Label Insight:
Visitation to supermarkets and minimalt: Monthly grocery spend
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Profile of main sh Retailer Performance
Learn which retailer has the strongest store equity
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