
 

1  

GfK SE 

Nordwestring 101 

90419 Nuremberg 

Germany 

 
 

Tel. +49 911 395-0 

Fax +49 911 395-2209 
public.relations@gfk.com 
www.gfk.com 

 
Management Board: 
Matthias Hartmann (CEO) 
Christian Diedrich (CFO) 
Dr. Gerhard Hausruckinger 
Debra A. Pruent 

Chairman of the 
Supervisory Board: 
Dr. Arno Mahlert 

Commercial register 
Nuremberg HRB 25014 

 

Media release  
Total New Zealand RNZ Audience Measurement 

 

Survey 3 2021 

Auckland, September 24th – Results of the Total New Zealand 2021 RNZ 

Measurement Survey 3 conducted by GfK were released today at 1pm. 

Conducted across the whole of New Zealand, this unified New Zealand 

radio audience measurement survey gives valuable insights into the strength 

and scope of radio listening across the country.  The survey was conducted 

over 40 weeks and sampled 14,561 people aged 10+. 

Department of Statistics estimated population data at 30 June 2020 

indicates approximately 4,531,000 people aged 10+ years live in New 

Zealand.  The Total New Zealand Radio New Zealand Audience 

Measurement Survey shows 3,734,9001 or 82.4% of them listen to a radio 

station each week. 

Network RNZ National reaches 589,6001 different people each week, a 

13% reach of all people 10+ across New Zealand. 

The Network RNZ National Station Share is 11.1%2 of the total weekly 

radio listening in New Zealand. 

Network RNZ Concert has a total audience weekly reach of 210,3001 or 

4.6% of all people in New Zealand aged 10+. 

The Network RNZ Concert Station Share is 3%2 of the total weekly radio 

listening in New Zealand. 

2,899,600 people aged 10+ listen to Breakfast radio (6am to 9am Monday 

to Friday) in a typical week. 

Breakfast results (Mon-Fri 6am-9am) show Network RNZ National reaches 

407,900 or 9% of people aged 10+ across New Zealand.  This is a market 

share of 13.7%2 of the total radio listening audience at that time of day. 

Further details of the Total New Zealand Radio New Zealand radio survey 

can be found at https://www.gfk.com/insights/rnz-reports 

 

 

1 The number of different listeners aged 10 years and over reached by each 
radio station per week within the given time frame 
2 This is the percentage share each station has of all radio listening done over a 
week in New Zealand by people aged 10+.  This may not be compared with the 
Commercial Station Share, which is based on share of commercial radio listening 
only. 
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Table 1:  GfK New Zealand Total New Zealand RNZ Survey 3 2021 Cumulative 
Reach and Station Share, All 10+, Mon-Sun 12mn-12mn 

Stations 

Weekly 
Cumulative 

Reach1 Station Share2 

  000.0's % 

Network RNZ Concert  210.3 3.0 

Network RNZ National 589.6 11.1 

RNZ combo 693.7 14.1 

 

 

For more information, please contact: 
Jana Rangooni,  
Chief Executive, 
Radio Broadcasters Association 
Mob:  021 2 446617, jana@rba.co.nz 

or 

Johan Haupt,  
Senior Account Manager, Radio, GfK 
Mob:  027 5677 333, johan.haupt@gfk.com 

 

______________________ ENDS _________________________ 

GfK. Growth from Knowledge. 

For over 85 years, we have earned the trust of our clients around the world by 

solving critical business questions in their decision-making process around 

consumers, markets, brands and media. Our reliable data and insights, together with 

advanced AI capabilities, have revolutionized access to real-time actionable 

recommendations that drive marketing, sales and organizational effectiveness of our 

clients and partners. That’s how we promise and deliver “Growth from Knowledge”. 

For more information, please visit www.gfk.com or follow GfK on Twitter: 

https://twitter.com/GfK 

Responsible under press legislation:  
Rekha Indiran 
Marcom Manager, South East Asia and Pacific 
Rekha.Indiran@gfk.com 
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