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Europeans have around €773 less in 2020 due to 

COVID-19 

GfK Purchasing Power Europe 2020 study now available 

Nuremberg, Germany, October 20, 2020 – Europeans have an 

average per capita purchasing power of €13,894 in 2020. However, 

disposable net income among the 42 studied countries varies 

significantly. Liechtenstein, Switzerland and Luxembourg have the 

highest disposable net income, while Kosovo, Moldova and Ukraine 

have the lowest. Liechtensteiners have more than 37 times the 

average purchasing power of Ukrainians. These are some of the 

results of the newly released study “GfK Purchasing Power Europe 

2020”. This year, the study also includes the Corona Impact Index, 

which illustrates the impact of COVID-19 on European countries. 

Europeans have just under €9.5 trillion at their disposal in 2020. This 

corresponds to an average per capita purchasing power of €13,894. Per 

capita purchasing power shows a nominal decline of almost 5.3 percent in 

2020 compared to last year's revised value, which can be attributed mainly 

to the spread of COVID-19 and the resulting economic impact. The 

rankings show substantial differences between the studied countries with 

respect to the amount available to Europeans for food, living, services, 

energy, private pensions, insurance, vacation, mobility and consumer 

purchases.  

Ireland enters the top ten 

Liechtenstein once again takes first place among the 42 European 

countries with a per capita purchasing power of €64,240. This far exceeds 

the values of the other countries and is more than 4.6 times the European 

average. Completing the top three of the purchasing power rankings are 

Switzerland and Luxembourg, as was the case last year. The Swiss have 

€41,998 per capita available for spending – more than three times the 

European average – while Luxembourgers have a per capita purchasing 

power of €34,119. This is more than 2.5 times the European average. 
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Purchasing power in Europe (top ten) 

2020 
ranking  

(previous 
year) 

country inhabitants 
2020 per capita 

purchasing power  
in € 

purchasing 
power index 

Europe * 

corona impact 
index Europe* 

1 (1) Liechtenstein 38,378 64,240 462.4 15.2 

2 (2) Switzerland 8,544,527 41,998 302.3 26.1 

3 (3) Luxembourg 626,108 34,119 245.6 64.2 

4 (4) Iceland 364,134 28,155 202.6 158.3 

5 (5) Norway 5,367,580 25,699 185.0 163.2 

6 (6) Denmark 5,822,763 25,176 181.2 68.9 

7 (7) Austria 8,858,775 23,585 169.7 60.8 

8 (8) Germany 83,019,213 22,388 161.1 77.6 

9 (12) Ireland 4,904,240 21,030 151.4 77.2 

10 (10) Sweden 10,327,589 20,882 150.3 37.1 

  Europe (total) 678,118,773 13,894 100.0 100.0 

source: ©GfK Purchasing Power Europe 2020           * index per inhabitant: European average = 100 

exchange rate for non-euro countries: 2020 prognosis of the European Commission from May 6, 2020 

All other countries in the top ten also have significantly above-average per capita purchasing power 

– at least 50 percent higher than the European average. Ireland makes it into the top ten this year 

with a per capita purchasing power of €21,030, putting it in ninth place and ousting Finland from the 

top ten.  

Sixteen of the countries considered by the study have above-average per capita purchasing power, 

while twenty-six fall below the European average. Ukraine takes last place with a per capita 

purchasing power of €1,703. 

Markus Frank, expert in GfK´s Geomarketing solution area, comments: “GfK Purchasing Power 

Europe is a recognized benchmark in the market for calculating consumer potential and shows the 

regional distribution of disposable income among the population – between individual countries as 

well as between the various regions within a country. In the midst of the coronavirus pandemic, it is 

important for companies to know where purchasing power and regional potential is highest in order 

to be able to make the best possible use of resources. Purchasing power is an important benchmark 

for the economic strength of a given region, and helps companies make business decisions related 

to sales management and marketing as well as location planning and evaluation.” 

Corona Impact Index shows the effect of COVID-19 on European countries 

With the Corona Impact Index, GfK has also calculated the extent to which European countries have 

suffered as a result of the effects of COVID-19. The Corona Impact Index shows the differences in 

loss of prosperity among private households as a result of the coronavirus crisis, thus facilitating 

both national and regional comparisons within Europe. In the purchasing power top ten, 

Liechtenstein and Switzerland top the rankings with the highest disposable net income per capita in 



 
 

3 

Europe. They are also the two countries that have suffered least as a result of the crisis. The impact 

of the coronavirus in Liechtenstein is around 85 percent below the European average, while in 

Switzerland it is around 74 percent below the European average. Iceland and Norway, which occupy 

fourth and fifth places in the purchasing power rankings, fare less well in the Corona Impact Index 

and are 58 and 63 percent above the European average respectively. Both countries have been hit 

particularly hard by the coronavirus pandemic, one of the reasons being the devaluation of their 

national currencies against the euro. Occupying last place among the 42 countries in the rankings is 

Turkey, where the Corona Impact Index is more than 2.8 times the European average. 

“The coronavirus crisis has had a significant effect on disposable net household income,” explains 

GfK expert Markus Frank. “However, there are regional differences. The Corona Impact Index 

therefore provides companies with useful data that illustrate the “forecast gap”, in other words the 

gap between the potentially achievable growth path for disposable income of private households 

before the outbreak of COVID-19 in Europe and the now expected national purchasing power level 

according to the 2020 purchasing power forecast. This data makes it possible to identify the regions 

that have suffered most as a result of the crisis and those that have suffered least.” 

Comparison of select countries and regions 

Below is a more detailed evaluation of the distribution of purchasing power in Italy, Spain, the Czech 

Republic, Poland, Hungary and Romania. A comparison of these countries offers insights into the 

regional distribution of spending potential within the respective countries.  

2020 
ranking 

(previous 
year) 

country inhabitants 
2020 per capita 

purchasing power in € 

purchasing 
power index 

Europe * 

corona impact 
index Europe* 

16 (16) Italy 60,244,639 16,439 118.3 112.5 

17 (17) Spain 47,026,208 13,613 98.0 136.2 

25 (24) Czech Republic 10,693,939 9,179 66.1 152.5 

28 (29) Poland 38,382,576 7,143 51.4 136.8 

30 (30) Hungary 9,769,526 6,871 49.5 150.3 

31 (32) Romania 19,414,458 5,611 40.4 175.4 

source: ©GfK Purchasing Power Europe 2020                                                                * index per inhabitant: European average = 100 

exchange rate for non-euro countries: 2020 prognosis of the European Commission from May 6, 2020 
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Italy: Affluent north and poorer south  

In Italy the average per capita purchasing power is €16,439. This puts Italians around 18 percent 

above the European average and in sixteenth place among the 42 countries considered by GfK’s 

study.  

There is a significant north-south divide in the distribution of purchasing power between Italy’s 

affluent north and poorer south. All of the provinces in the top ten are located in the north of Italy. 

The province of Milano remains at the top of the rankings. The area around the fashion metropolis 

has a per capita purchasing power of €23,507, which is 43 percent above the national average and 

more than 69 percent above the European average. New to the top ten is the province of Firenze, 

which occupies tenth place and ousts the province of Valle d'Aosta/Vallee d'Aoste from the top ten. 

The provinces of Monza e della Brianza and Genova switch fifth and eighth places in the rankings. 

Top 10 provinces in Italy 

rank  
(of 109) 

province inhabitants 
per capita 

purchasing power  
in € 

national 
index* 

European 
index*  

1 Milano 3,279,945 23,507 143.0 169.2 

2 Bolzano/Bozen 532,080 22,446 136.5 161.6 

3 Bologna 1,017,807 21,987 133.8 158.2 

4 Trieste 233,276 20,936 127.4 150.7 

5 Monza e della Brianza  878,266 20,849 126.8 150.1 

6 Lecco 337,087 20,844 126.8 150.0 

7 Parma 453,930 20,813 126.6 149.8 

8 Genova 835,829 20,636 125.5 148.5 

9 Modena 707,292 20,118 122.4 144.8 

10 Firenze  1,004,298 19,839 120.7 142.8 

source: ©GfK Purchasing Power Italy 2020                                                                                 * index: value per inhabitant / average = 100 

The ten least affluent provinces are all located in southern Italy. Last place goes to Crotone, which is 

situated in the country’s far south. Inhabitants of this province have a per capita purchasing power of 

€9,119, which is around 45 percent less than the national average and around 34 percent less than 

the European average. 

Spain: Alone in the midfield 

Spain has a 2020 per capita purchasing power of €13,613, which puts it just 2 percent below the 

European average. No other European country is close to this value – Italy is more than 18 percent 

above the European average, while Slovenia is just under 15 percent below the European average. 

This puts Spain alone in the European midfield.  
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In the ranking of the Spanish provinces, Araba/Alava, the southernmost of the three provinces of the 

Basque Autonomous Community, once again takes first place. Inhabitants of this province have 

€17,620 per capita for consumer purchases, which is more than 29 percent above the national 

average. There also have been a couple of changes in this year’s top ten. Bizkaia and Barcelona 

have switched fourth and fifth places. New to the top ten this year are the provinces of Zaragoza, 

Burgos and Asturias in places seven through nine, replacing last year's top-ten provinces of 

Tarragona, Lleida and Girona. 

Top 10 provinces in Spain 

rank (of 54) province inhabitants 
per capita 

purchasing power  
in € 

national 
index* 

European 
index*  

1 Araba/Alava 331,549 17,620 129.4 126.8 

2 Gipuzkoa 723,576 17,258 126.8 124.2 

3 Madrid 6,663,394 17,148 126.0 123.4 

4 Bizkaia 1,152,651 16,498 121.2 118.7 

5 Barcelona 5,664,579 16,089 118.2 115.8 

6 Navarra 654,214 15,728 115.5 113.2 

7 Zaragoza 964,693 15,285 112.3 110.0 

8 Burgos 356,958 15,263 112.1 109.9 

9 Asturias 1,022,800 14,705 108.0 105.8 

10 Huesca 220,461 14,642 107.6 105.4 
source: © GfK Purchasing Power Spain 2020                                                                    * index: value per inhabitant / average = 100 

Spain’s least affluent provinces are all located in the southwestern part of the country. While the 

Andalusian province of Cadiz occupied last place in the rankings in previous years, this year it 

moves up to second-to-last place. Taking last place in this year's rankings is Spain's largest 

province, Badajoz, with a per capita purchasing power of €9,975, which is around 27 percent below 

the national average. 

Czech Republic: Highest purchasing power in and around the country's largest cities 

The Czech Republic has a per capita purchasing power of €9,179, which puts it almost 34 percent 

below the European average and in twenty-fifth place among the 42 countries in the study.  

The capital city district of Prague once again tops the purchasing power rankings. Inhabitants of this 

district have €11,961 per capita available for spending and saving, which is more than 30 percent 

above the national average. However, the purchasing power of the inhabitants of Prague is still 

almost 14 percent below the European average. The two bordering districts of Praha-zapad and 

Praha-vychod also have above-average purchasing power, as does the Czech Republic's second 

largest city, Brno-mesto.  
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Top 10 districts (okresy) in the Czech Republic 

rank  
(of 77) 

district inhabitants 
per capita 

purchasing power  
in € 

national 
index* 

European 
index*  

1  Prague 1,324,277 11,961 130.3 86.1 

2  Praha-zapad 149,338 10,267 111.8 73.9 

3  Brno-mesto 381,346 10,135 110.4 72.9 

4  Praha-vychod 185,178 10,074 109.7 72.5 

5  Plzen-mesto 194,280 9,718 105.9 69.9 

6 Mlada Boleslav 130,365 9,574 104.3 68.9 

7 Beroun 95,058 9,445 102.9 68.0 

8 Hradec Kralove 164,283 9,420 102.6 67.8 

9 Benesov 99,414 9,404 102.4 67.7 

10 Kladno 166,483 9,328 101.6 67.1 

source: ©GfK Purchasing Power Czech Republic 2020                                                                  * index: value per inhabitant / average = 100 

There have been a few changes in the top ten this year, with Brno-mesto and Praha-vychod 

switching places three and four and Beroun, Hradec Kralove and Benesov also changing places in 

the rankings. A new entry this year is the district of Kladno, which secures the final place in the top 

ten with a per capita purchasing power of €9,328. Bringing up the rear in the district rankings is 

Jesenik in Northern Moravia, located on the border with Poland. The district's inhabitants have a per 

capita purchasing power of €7,597, which is almost 83 percent of the national average and around 

55 percent of the European average.  

Poland: Sharp contrast between rich and poor 

The average per capita purchasing power in Poland in 2020 is €7,143, just under 49 percent below 

the European average. This puts Poland in twenty-eighth place in the European rankings. 

There is an especially large gap between rich and poor in Poland with respect to the distribution of 

purchasing power in the country’s 380 districts. Only 17 districts have a per capita purchasing power 

that is at least 20 percent higher than the national average. By contrast, 106 districts are at least 20 

percent below the national average. With a per capita purchasing power of €12,120, the capital city 

district of Warsaw takes first place. Inhabitants of the capital district have almost 70 percent more 

money for consumer purchases and saving than the national average.  

At the other end of the district rankings is Szydlowiecki, where the per capita purchasing power is 

just €4,721. This corresponds to almost 66 percent of the Polish average and 34 percent of the 

European average. Inhabitants of Warsaw have almost 2.6 times more money available than the 

inhabitants of the least affluent district of Szydlowiecki. 
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Top 10 districts (powiaty) in Poland 

rank  
(of 380) 

district inhabitants 
per capita purchasing 

power in € 
national 

index* 
European 

index*  

1 Warszawa 1,790,658 12,120 169.7 87.2 

2 Sopot 35,719 10,693 149.7 77.0 

3 Poznan 534,813 10,081 141.1 72.6 

4 Wroclaw 642,869 9,892 138.5 71.2 

5 Katowice 292,774 9,715 136.0 69.9 

6 Piaseczynski 188,281 9,565 133.9 68.8 

7 Warszawski Zachodni 118,613 9,346 130.9 67.3 

8 Krakow 779,115 9,195 128.7 66.2 

9 Bielsko-Biala 170,663 9,139 127.9 65.8 

10 Gliwice 178,603 9,111 127.6 65.6 

source: ©GfK Purchasing Power Poland 2020                                                   * index: value per inhabitant / average = 100 

There has been little change in the top places of the purchasing power rankings this year. The 

districts of Krakow and Bielsko-Biala switch eighth and ninth places. Gliwice makes it into the top ten 

with a per capita purchasing power of €9,111, putting it in tenth place and ousting the district of 

Tychi. 

Hungary: Purchasing power highest around capital city and toward the Austrian border 

Hungary’s average per capita purchasing power is €6,871, which is a little less than half the 

European average. As such, Hungary is ranked thirtieth. 

Looking at the 20 counties of Hungary, it is clear that the areas with the highest purchasing power 

have managed to hold on to their place in the rankings. The capital city county of Budapest 

continues to lead the rankings by a significant margin. With €8,627 per capita, inhabitants of 

Budapest have almost 26 percent more purchasing power than the national average, but still almost 

38 percent less than the European average. 

Five of Hungary’s 20 counties have above-average purchasing power. All of these counties are 

located in and around the capital city of Budapest and toward the Austrian border. By contrast, 

three-fourths of Hungary’s counties have below-average purchasing power. Last place goes to 

Szabolcs-Szatmar-Bereg, whose inhabitants have a per capita purchasing power of €5,392, which is 

less than 79 percent of the national average and around 39 percent of the European average.  
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Top 10 counties (megyek) in Hungary 

rank  
(of 20) 

county inhabitants 
per capita 

purchasing power  
in € 

national 
index* 

European  
index*  

1 Budapest 1,750,216 8,627 125.6 62.1 

2 Fejer 418,603 7,590 110.5 54.6 

3 Komarom-Esztergom 300,995 7,459 108.6 53.7 

4 Pest 1,297,102 7,130 103.8 51.3 

5 Veszprem 341,157 7,061 102.8 50.8 

6 Vas 254,137 6,808 99.1 49.0 

7 Gyor-Moson-Sopron 473,141 6,631 96.5 47.7 

8 Heves 293,421 6,599 96.0 47.5 

9 Tolna 215,514 6,551 95.3 47.2 

10 Csongrad 398,332 6,439 93.7 46.3 

source: ©GfK Purchasing Power Hungary 2020                                                                     * index: value per inhabitant / average = 100 

Romania: Capital has by far the highest purchasing power 

Romania is thirty-first in the European rankings, just below Hungary. With an average per capita 

purchasing power of €5,611, Romania is around 60 percent below the European average.  

Like Poland, Romania has a very big gap between rich and poor. The capital city county of Bucuresti 

leads the rankings by a significant margin. Inhabitants of this county have €10,173 per capita 

available for spending and saving, which is more than 81 percent above the national average. The 

people of Bucharest have more than three times the purchasing power of the inhabitants of the least 

affluent county, Vaslui. Here, disposable net income is just €3,374, which is around 60 percent of the 

national average and just over 24.3 percent of the European average. 

Top 10 counties (judete) in Romania 

rank  
(of 41) 

county inhabitants 
per capita 

purchasing power  
in € 

national 
index* 

European 
index*  

1 Bucharest 1,829,897 10,173 181.3 73.2 

2 Timis 705,113 7,493 133.5 53.9 

3 Cluj 706,905 7,380 131.5 53.1 

4 Ilfov 485,276 7,318 130.4 52.7 

5 Brasov 552,193 6,907 123.1 49.7 

6 Sibiu 401,006 6,885 122.7 49.6 

7 Arad 417,422 6,156 109.7 44.3 

8 Arges 579,862 6,041 107.7 43.5 

9 Prahova 717,972 5,853 104.3 42.1 

10 Alba 325,426 5,747 102.4 41.4 

source: © GfK Purchasing Power Romania 2020                                                                     * index: value per inhabitant / average = 100 
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Arad, Arges and Prahova each move up one place in the rankings to positions seven through nine, 

while Hunedoara drops out of this year's top ten. New in tenth place is the district of Alba, whose 

inhabitants have a per capita purchasing power of €5,747, which is more than 2 percent above the 

national average.  

About the study 

The study “GfK Purchasing Power Europe 2020” is available for 42 European countries at detailed 

regional levels such as municipalities and postcodes, along with seamlessly fitting data on 

inhabitants and households as well as digital maps. 

Purchasing power is a measure of disposable income after the deduction of taxes and charitable 

contributions and including any received state benefits. The study indicates per-person, per-year 

purchasing power levels in euros and as an index. GfK Purchasing Power is based on the 

population's nominal disposable income, which means values are not adjusted for inflation. 

Calculations are carried out on the basis of reported income and earnings, statistics on government 

benefits as well as economic forecasts provided by economic institutes. In cases where there are 

different scenarios from economic research institutes, the average scenario is always selected for 

the purposes of calculating GfK Purchasing Power 2020, which assumes a delayed recovery into 

next year along with the availability of effective medical treatments for the coronavirus in the middle 

of 2021.  

Consumers draw from their general purchasing power to cover expenses related to eating, living, 

services, energy, private pensions and insurance plans as well as other expenditures, such as 

vacation, mobility and consumer purchases.  

This year, GfK also releases the Corona Impact Index, which shows the differences in lost 

disposable net income due to the coronavirus crisis at national and regional level. Calculations are 

carried out on the basis of the latest information and forecasts for household net income, private 

household consumer spending and changes in gross domestic product. These values are assessed 

in relation to the forecasts prepared available before COVID-19. The resulting deviation is traced 

back to the effects of the coronavirus crisis. Exchange rate changes are also included in the 

calculation.  

For the purposes of regionalization of the Corona Impact Index, data on the industry structure in the 

regions is used along with country-specific values relating to short-time work and unemployment 

since the start of the pandemic. Unemployment and short-time working can illustrate the impact on 

the purchasing power of the population. 
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Additional information 

on GfK's regional market data can be found here.  

Print-quality illustrations 

can be found here.  

Press contact: Julia Richter, T +49 911 395 4440, public.relations@gfk.com  

 

GfK. Growth from Knowledge. 

For over 85 years, we have earned the trust of our clients around the world by solving critical 

business questions in their decision-making process around consumers, markets, brands and 

media. Our reliable data and insights, together with advanced AI capabilities, have revolutionized 

access to real-time actionable recommendations that drive marketing, sales and organizational 

effectiveness of our clients and partners. That’s how we promise and deliver “Growth from 

Knowledge”. 

https://geodata.gfk.com/availability
http://www.gfk-geomarketing.com/fileadmin/gfkgeomarketing/en/press/pp-europe-2020.zip
mailto:public.relations@gfk.com

