
 
 

1  

GfK SE 

Nordwestring 101 

90419 Nuremberg 

Germany  
 

T +49 911 395 0 
 

Management Board: 

Peter Feld (CEO)  

Christian Bigatà Joseph (CFO) 

David Krajicek  

 

Supervisory Board Chairman: 

Ralf Klein-Bölting  
 

Commercial register: 

Nuremberg HRB 25014 

 

Press release 
 

Small domestic appliances: Trending to conven-
ience, health and connectivity 

Nuremberg, August 30, 2017 – Demand for small domestic appliances 

continues to grow. From January to June 2017, the global market (ex-

cluding North America) showed positive growth – with an overall in-

crease of 8.4 percent* to a total panel market value of €21.5 billion. 

GfK expects global sales growth of six to eight percent for the year 

2017. These are GfK's findings for the global small domestic appli-

ances market on the occasion of IFA 2017 in Berlin. 

Over half of this global growth is attributed only to the sales in the cities 

tracked by GfK in China (including online sales). Air purifiers (up 48 per-

cent) are especially popular with Chinese consumers, as are electrical 

toothbrushes (up 161 percent) and cordless handstick vacuum cleaners 

(up 172 percent). The largest small domestic appliances market – Europe – 

gained by 4.1 percent in comparison to the same period the previous year. 

Sales volume is now €9.5 billion. Devices such as cordless handstick vac-

uum cleaners (up 30 percent), electric fans (up 159 percent) and fully auto-

matic coffee machines (up 10 percent) are primarily responsible for this 

growth. 

Need for convenience and time savings increases  

The topic of convenience is becoming increasingly important. In the area of 

floor cleaning, cordless handstick vacuum cleaners continued their success 

story in the countries tracked by GfK. The considerable sales growth of re-

cent years is continuing (up 45 percent). Sales volume is now over €1.2 bil-

lion. Sales of robot vacuum cleaners also rose by 22 percent to €612 mil-

lion. 

Consumer need for convenience and time savings is also evident in the 

area of "kitchen". Stand blenders with an integrated cooking function are in 

demand, for example. Driven by the Chinese market, this product group 

has grown considerably (up 96 percent), achieving overall revenue of €116 

million. 
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Health and fitness are current trends 

Health and fitness continues to be a popular topic – for small domestic appliances as well. Due to 

increasing air pollution in numerous cities, air purifiers are currently booming (up 34 percent). Over-

all, this product group represents a market of nearly €1.2 billion in the 26 countries** monitored by 

GfK. Stand blenders with a take-away cup, also called smoothie makers, are also increasingly pop-

ular. Demand is rising in Asia especially (up 73 percent). Hot air fryers that promise healthier food 

thanks to the use of less fat are also selling strongly. In comparison with last year, they achieved a 

global sales growth of 20 percent. 

Growing demand for connected devices 

Connectivity with smartphones is becoming more and more important for small domestic appli-

ances. Especially robotic vacuum cleaners controlled by apps are increasingly popular with con-

sumers: The value-based market share of connected appliances in Western Europe is currently 26 

percent, compared to nine percent the previous year. Demand is also growing for connected bath-

room scales. Especially in France, app-connected devices already make up about one fourth of the 

market revenue and have achieved double-digit rates of growth (up 29 percent). In Germany con-

nected fully automatic coffee machines currently have very high growth of 212 percent, but with a 

market share that is still quite small (3.7 percent). 

 

About GfK's methods 

Through its retail panel, GfK regularly collects point-of-sales data worldwide on small domestic ap-

pliances in the areas of home comfort products, hot beverage makers, kitchen appliances and per-

sonal care products. For the global market excluding North America, this evaluation is based on in-

formation from 70 countries for the first half of 2017. 

* in Euro, based on constant exchange rates.  

** Australia, Belgium, Brazil, China (50 cities), France, Germany, Great Britain, Greece, Hong Kong, 

Indonesia, Italy, Japan, Malaysia, Netherlands, Portugal, Russia, Saudi Arabia, Singapore, South 

Korea, Spain, Sweden, Taiwan, Thailand, Ukraine and United Arab Emirates. 

 

GfK activities at the IFA, September 1-6, 2017, Berlin:  

1) The GfK Info Point at the IFA press center provides all the information published by GfK 

during IFA. 

2) Come and chat with our experts in the GfK office at IFA (VIP Room 2, Großer Stern).  
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3) GfK Technical Innovation Conference "Digital Transformation" on August 31, 1-3 pm, IFA, 

Marshall Haus Trade Fair Grounds Berlin. You can download the agenda here: 

http://www.gfk.com/insights/event/ifa-2017-digital-transformation/  

On the occasion of IFA 2017, GfK will be publishing press releases relating to the sectors IT, TV, 

Smartphone & Wearables, Audio, Small Domestic Appliances and Major Domestic Appliances. All 

information is available here: http://www.gfk.com/de/presse/press-releases/ 

 

About GfK 

GfK is the trusted source of relevant market and consumer information that enables its clients to 

make smarter decisions. More than 13,000 market research experts combine their passion with 

GfK’s long-standing data science experience. This allows GfK to deliver vital global insights 

matched with local market intelligence from more than 100 countries. By using innovative technolo-

gies and data sciences, GfK turns big data into smart data, enabling its clients to improve their com-

petitive edge and enrich consumers’ experiences and choices.  

For more information, please visit www.gfk.com or follow GfK on Twitter: https://twitter.com/GfK 
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