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A third of people track their health or fitness. Who 
are they and why are they doing it? 

Nuremberg, September 29, 2016 – A recent, international GfK survey, 

conducted online in 16 countries, shows one in three people (33 

percent) currently monitor or track their health or fitness via an online 

or mobile application, or via a fitness band, clip, or smartwatch.  

China is well in the lead for monitoring health and fitness in this way, with 

45 percent of the online population currently doing this. Brazil and the USA 

come next, with 29 percent each, closely followed by Germany (28 percent) 

and France (26 percent). 

In most countries studied, men are ahead of women in this activity, but five 

countries stand out as having a higher percentage of their female than their 

male online population currently tracking their health and fitness in this 

way: China (48 percent of women, compared to 43 percent of the men), 

Russia (21 percent of women and 17 percent of men), France (27 percent 

and 25 percent), Australia (20 percent and 18 percent), and Canada (20 

percent and 19 percent). 

Looking at age, it is those aged 30-39 and 20-29 years old that are most 

keen on tracking their health and fitness – standing at 41 percent and 39 

percent of each age group respectively. However, teenagers (15-19 year 

olds) and the 20-29 year olds both show almost a quarter of their numbers 

saying that, while they do not currently monitor their health or fitness in this 

way, they have done so in the past. This suggests potential for bringing this 

significant number of ‘past users’ back into the market, given the right 

offers or messages by retailers or manufacturers. 

Reasons for tracking health or fitness 

Over half (55 percent) of those who are currently tracking their health and 

fitness said one of the reasons they do it is “to maintain or improve my 

physical condition or fitness” – making this the most popular reason 

internationally. 

The next most widespread reason is motivating themselves to exercise, 

selected by half (50 percent) of those currently tracking. 

Several of the reasons given by those currently tracking health or fitness 

are a reminder that users of these trackers value them for benefits that are 

not exclusive to the world of sports. Over a third give “to improve my energy 

levels” or “to motivate myself to eat and drink healthily” as a reason for 

tracking their health or fitness, while 29 percent say “to improve sleep” and 
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a quarter say “to be more productive”. In addition, 22 percent say “because 

it’s fun”. Only 14 percent of those currently tracking their health or fitness 

say they are doing it “to train for an event.” 

 

Source: GfK survey of 4,900+ internet users (ages 15+) in 16 countries who currently track their health or 

fitness; multiple answers allowed. 

Jan Wassmann, global lead for wearables research at GfK, comments, 

“These findings demonstrate the attraction that health and fitness 

monitoring has within much wider groups than just the obvious young 

sports players. Manufacturers and retailers can use these insights – 

combined with our point-of-sales data on purchases of wearable devices - 

to understand who are their real-life users and why, and tailor their 

products to deepen that appeal.” 

To download full findings for each of the 16 countries, please visit 

www.gfk.com/global-studies/global-study-overview/ 

-Ends- 

About the study 

GfK conducted the online survey with over 20,000 consumers aged 15 or 

older across 16 countries. Fieldwork was completed in summer 2016. Data 

are weighted to reflect the demographic composition of the online 

population aged 15+ in each market. Countries covered are Argentina, 

Australia, Belgium, Brazil, Canada, China, France, Germany, Italy, Mexico, 

Netherlands, Russia, South Korea, Spain, UK and USA.  

About GfK 

GfK is the trusted source of relevant market and consumer information that 

enables its clients to make smarter decisions. More than 13,000 market 

research experts combine their passion with GfK’s long-standing data 

science experience. This allows GfK to deliver vital global insights matched 

with local market intelligence from more than 100 countries. By using 

innovative technologies and data sciences, GfK turns big data into smart 

http://www.gfk.com/global-studies/global-study-overview/
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data, enabling its clients to improve their competitive edge and enrich 

consumers’ experiences and choices.  

For more information, please visit www.gfk.com or follow GfK on Twitter: 

https://twitter.com/GfK 

 
Responsible under press legislation:  
GfK SE, Global Communications 
Jan Saeger 
Nordwestring 101 
90419 Nuremberg 
Germany 
T +49 911 395 4440 
press@gfk.com 

 

http://www.gfk.com/
https://twitter.com/GfK
mailto:press@gfk.com

